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Red Ribbon Week History

On the afternoon of February 7, 1985 in

Guadalajara, Mexico, U.S. Drug Enforcement

Administration (DEA) agent Enrique “Kiki”

Camarena locked his badge and revolver in his desk

drawer and left to meet his wife for lunch. He unsus-

pectingly crossed the street to his pickup truck. While

unlocking the doors to his vehicle, he was grabbed by

five men who shoved him into a beige Volkswagen.

One month later, his body was discovered in a 

shallow grave. Agent Camarena and his informant,

Alfredo Zavala Avelar, were savagely and grotesquely

murdered. 

Kiki joined the DEA in 1974 and asked to be

transferred to Guadalajara, Mexico, the center of the drug trafficking empire.

While investigating a multi-billion dollar drug scam, he confiscated thousands of

pounds of cocaine, and hundreds of thousands of pounds of marijuana. He sus-

pected the drug scam involved officers in the Mexican army, police and govern-

ment. Agent Camarena was a believer that one person CAN make a difference and

he sacrificed his life to prevent drugs from entering the United States. 

The events surrounding Agent Camarena's murder sparked a grass roots

campaign to reduce the demand for drugs and encourage a healthy, violence free

lifestyle across the United States. Saddened by Agent Camarena’s death, his

friends, family and young people in his hometown

of Calexico, California began wearing Red Ribbons

in his honor. Congressman Duncan Hunter and

high school teacher David Dhillon launched

"Camarena Clubs" in California high schools. Club

members pledged to lead drug-free lives to honor

the sacrifices made by Agent Camarena and others

on behalf of all Americans.  

In 1985, club members presented the

"Camarena Club Proclamation" to then First Lady

Nancy Reagan, bringing it national attention.

Later that summer, parent groups in California,

Illinois, and Virginia began promoting the wearing

of Red Ribbons nationwide during late October. 

In 1988, the National Family Partnership organized the first National Red

Ribbon Week, an eight-day event proclaimed by the U.S. Congress and chaired by

President and Mrs. Reagan. 

Today, National Red Ribbon Week is celebrated every year October 23-31.

During this time, thousands of schools, communities and drug abuse prevention

organizations throughout the country distribute red ribbons to honor Special

Agent Enrique “Kiki” Camarena's memory and visibly show a dedication to be

drug free. 

The Red Ribbon Celebration is not an isolated week of prevention activities or a prevention program. Rather, Red Ribbon Celebration is an Awareness

Campaign, which is an integral part of a year-round focus on providing safe activities in communities that are alternatives to drinking and using other

drugs. The Red Ribbon Celebration transforms awareness into action.

The Red Ribbon Celebration is not about wearing Red Ribbons. The purpose is to involve students, parents and teachers in fun and meaningful environ-

mental prevention activities. Environmental prevention activities focus on changing social and physical environments that allow substance abuse. By

focusing on limiting youth access to, and availability of alcohol, tobacco and other drugs in the school’s community and changing social norms (real &

perceived), students are more likely to choose not to use alcohol, tobacco and other drugs. Environmental change can be achieved through school and

family policies, community and merchant education, enforcement of laws, and many other ways. 

What’s the Point?
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Tobacco Prevention Through Reduced Access

Tobacco use is the number one preventable cause

of death, killing more Americans each year than alcohol,

cocaine, crack, heroin, homicide, suicide, car accidents,

fires, and AIDS combined.  Over 10,000 Georgians die

every year from tobacco-related illnesses – that is one 

out of every six adult Georgians who die.  

In an effort to remind retailers who sell 

cigarettes about the Georgia law that states 

it is “unlawful for any person knowingly to

sell…cigarettes or tobacco objects to a minor” DBHDD sponsors a statewide 

multimedia campaign.  This year’s campaign is “Check-It.”  Visit our Synar

Tobacco Prevention Facebook page:  http://www.facebook.com/pages/SYNAR-

Tobacco-Prevention-1-877-CHECK-ID to watch the 30 second “Check-It” ad, and

find out more about the “Check-It” campaign.

Be part of a statewide grass-roots effort, and tear out page 9, the “Did you

know…Against the Law” page. Take it to a retail store that sells tobacco or 

alcohol and give it to the manager, owner or associate.

Synar Amendment
Georgia is one of the states demonstrating its commitment to reducing youth

access to tobacco by solidly enforcing the Synar Act as well as implementing other

tobacco use prevention efforts through regional providers. The federal Center for

Substance Abuse and Prevention (CSAP) oversees implementation of the Synar

Amendment, which requires States to have laws in place prohibiting the sale and dis-

tribution of tobacco products to youth under the age of 18. CSAP requires each state

to conduct annual random, unannounced inspections to ensure compliance with the

law and to submit an annual Synar Report detailing the State's activities to enforce

the law. All states must maintain an inspection failure rate (or retailer violation rate

(RVR) of less than 20 percent of outlets checked that are accessible to youth, or face

possible reduction in the funding provided under the Substance Abuse Prevention &

Treatment Block Grant. After a recent CSAP System Review, one of Georgia’s strengths

was reported as a low RVR. Georgia achieved a 12.1 percent RVR in fiscal year 2009,

an RVR of 9.5% for fiscal year 2010, and an RVR of 14% for fiscal year 2011.

DBHDD’s Division of Addictive Diseases continues to manage this effort for Georgia.

Family Smoking Prevention 
and Tobacco Control Act

The Family Smoking Prevention and Tobacco Control Act became law on June

22, 2009; the U.S. Food and Drug Administration (FDA) is now responsible for 

regulating and controlling the sale of tobacco products. As of June 22, 2010, the law

prohibited manufacturers from producing any tobacco products labeled or advertised

as “light,” “low,” or “mild.” 

As of July 22, 2010, manufacturers may not distribute for sale any of these

products. Consumers may continue to see these products for sale in stores after July

22, 2010. Before you buy another “light” cigarette, though, FDA wants to make sure

you have all the facts.

The FDA intends to award contracts to State Agencies to assist in inspecting

retail establishments that sell cigarettes and/or smokeless tobacco products.

Approximately 80% of adult smokers began smoking before their 18th birthday,

and 4,000 youth in the U.S. will try smoking for the first time today.  

Those who choose to smoke need to be aware that smoking is an expensive,

highly addictive habit that leaves you standing outside of buildings just to get that

intake of nicotine.  Tobacco stains fingers, nails, and teeth.  Second hand tobacco

smoke is offensive to many and also causes serious health problems. 

The ingredients of tobacco smoke are chemically active. They can start dramat-

ic and fatal changes in the body. There are over 4,000 chemicals, which can be dam-

aging to the smoker's body. They include tar, carbon monoxide, nitrogen oxides,

hydrogen cyanide, metals, ammonia, and radioactive compounds.  Knowing this,

why would anyone expose themselves to such dangers?

*Source: (for graphs) The NSDUH Report June 2010: State Estimates of

Adolescent Cigarette Use and Perceptions of Risk from Smoking.

Percentage who reported having used tobacco products 
during the past 30 days 
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DBHDD, Division of Addictive Diseases will launch The Georgia Alcohol

Initiative in 2012. The objective of this initiative is to implement statewide

primary prevention strategies (programs/practices/policies) that are consistent

with needs as identified by data with the following goals:

1) Reduce the early onset of alcohol use among youth,

2) Prevent and reduce youth (< age 21) access to alcohol, and 

3) Reduce excessive alcohol use and related consequences among youth 

and adults.

DBHDD decided to launch this data driven campaign primarily because

underage drinking and alcohol abuse among young adults is a widespread 

public health and safety problem.  It has serious personal, social, and economic

consequences.

Alcohol is the most widely used substance among youth in the U.S. and in

Georgia; most youth between the ages of nine and 20 use alcohol more than

tobacco or any other substance. 

According to the Youth Risk Behavior Surveillance System (YRBS) (2005-2009), 

alcohol is the most frequently used substance before the age of 13 by Georgia High School

students and before age 11 by Georgia Middle School students.

Youth who drink alcohol are more likely to experience:

• School problems, such as higher absence and poor or failing grades.

• Social problems, such as fighting and lack of participation in youth activities.

• Legal problems, such as arrest for driving or physically hurting 

someone while drunk.

• Physical problems, such as hangovers or illnesses.

• Unwanted, unplanned, and unprotected sexual activity.

• Disruption of normal growth and sexual development.

• Physical and sexual assault.

• Higher risk for suicide and homicide.

• Alcohol-related car crashes and other unintentional injuries, 

such as burns, falls, and drowning.

• Memory problems.

• Abuse of other drugs.

• Changes in brain development that may have life-long effects.

• Death from alcohol poisoning.

Adolescence is a transition time when the body is undergoing many signifi-

cant changes, such as hormonal alterations and brain development.  It is also a

time when teens start to associate more with friends and associates beyond child-

hood contacts.  The need to

‘fit in’ or ‘go along with the

crowd’ in order to be

accepted socially becomes

acutely important. These

new circumstances can be

confusing and difficult for

to understand and deal

with.  Often the ability to

make correct or safe decisions is also at a stage of immaturity. Exposing the brain

to alcohol during this period may interrupt key processes of brain development,

possibly leading to mild cognitive impairment. In fact, the brain continues devel-

oping well into the twenties.  

Delaying the use of alcohol until reaching adulthood is a sound way of

thinking. Indeed, it is the law.
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The Georgia Alcohol Initiative

DBHDD Assistant Executive Director Travis Fretwell (left to right), Gov Nathan Deal,
and Cassandra Price, DBHDD Executive Director. 

Dr. Susan Tapert, at the University of California - San Diego invited local high school
students (non-drinkers and drinkers) to have an MRI done on their brains. She gave
the volunteers (who were all sober at the time) identical thinking tests which appeared
on an overhead screen during the MRI. Teens who admitted to heavy drinking showed
much less brain activity (visible by the absence of red color) than the non-drinkers.

More of Dr. Tapert's teen brain scans can be seen in two videos: "Don't Drain Your
Brain" and "Brain Scans" from Human Relations Media. Your local library or school

district substance abuse specialist will likely have a copy of the videos for viewing.



Prescription drug abuse is the Nation’s fastest-growing drug 

problem.  In fact, it is such a problem that the White House Office of

National Drug Control Policy has declared it an epidemic.  It continues

to be a major problem in Georgia, so much so that the Department of

Behavioral Health & Developmental Disabilities is planning to launch a

Prescription Drug Abuse Initiative this fall.

In the meantime, it is crucial that we all remember to never take

prescription drugs that were prescribed to someone else.  Simply

because it is a drug ordered by a doctor does not make it safer than

other illicit drugs. Prescription drugs are powerful drugs that when used

as intended (prescribed) can be helpful to the person the drug was 

prescribed for.  Any other use of such drugs is dangerous misuse that

constitutes substance abuse.  It’s not something that can be taken 

lightly, and can cause significant harm to users. 

Parents and teachers need to educate themselves about the dangers of 

prescription drug abuse and talk with their teens about the risks. Some concrete

steps to protect teens from prescription drug abuse include:

• Be observant and look for indications that your  child or that students 

may be abusing prescription drugs;

• Keep track of quantities of prescription drugs in your own home, and the 

homes of relatives; 

• Talk to the parents of your teen's friends and ensure they have the same 

policy in their home;

• Set and enforce clear rules about drug use, including prescription drug 

abuse, and establish consequences;

• Discard old and unused prescriptions. 

Trends in teen prescription drug abuse reported by the White House Office of

National Drug Control Policy (ONDCP) include the following:

• Prescription drugs are the drug of choice among 12- and 13-year olds. 

• One third of all new abusers of prescription drugs in 2005 were 12-17

year olds.

• Adolescents are more likely than young adults to become dependent on

prescription medication.

There is a network of 

participating pharmacies,

managed by the National

Community Pharmacists

Association that takes in old,

unused prescription drugs.

Simply bring the unused pre-

scription drugs to a participat-

ing pharmacy, or obtain a

postage-paid envelope from the

pharmacy and mail the drugs

from your home. Either way,

these pharmacies send unused

prescription drugs to a 

medical-waste-disposal facility.  For more information and to find a pharmacy

near you visit: www.DisposeMyMeds.org.

Some of the negative consequences of prescription drug abuse include:

Narcotic pain relievers, taken in sufficient dose for a sufficient period of time,

all cause a specific opioid withdrawal syndrome such as:

• Chills

• Sweating

• Runny nose and eyes

• Abdominal cramps

• Muscle pains

• Insomnia

• Nausea

• Diarrhea

• Insomnia

• Anxiety and restlessness

• Drug craving

• Fatigue

Sedatives and tranquilizers

• Anxiety and restlessness

• Insomnia

• Elevated pulse, temperature and blood pressure

• Visual and tactile hallucinations

• Confusion and disorientation (delirium tremens, D.T.'s)

• Grand mal convulsions
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Prescription Drug Abuse 

www.DisposeMyMeds.org
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Governor Deal’s Proclamation
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Red Ribbon Across the State

Above: Students waiting for Gov. Deal at the annual Red Ribbon Awards celebration.

Above: Charles Barnes, Prevention/Intervention Specialist for McNair Discovery
Learning Academy and some of the McNair students.

Red Ribbon Events Across the State

A host of colorful, fun and meaningful Red Ribbon events will be held

across the state of Georgia.  To find out what’s going on in your Region

of the state, or to share what your school or organization is doing for

Red Ribbon Week, October 23 – 31, 2011, call your Regional Prevention

Specialist and get plugged in!

Regional Prevention Specialists
Region 1 (NW) Becky Croft – 706-260-0283

Region 2 (East Central) Kristie Burchett – 404-232-1580

Region 3 (Metro) Kimberly Fluellen – 404-463-6441

Region 4 Tamika Jonas – 706-321-6168

Region 5 (SE) Deanne Bergen – 912-303-1868

Region 6 (SW) Tamika Jonas – 706-321-6168

Above: Division of Addictive Diseases Assistant Executive Director Travis
Fretwell links up with the Atlanta Falcons cheerleaders to head off the 

Red Ribbon parade around Centennial Olympic Park.
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Whether your event is for ten people or ten thousand, what

makes a Red Ribbon Campaign event truly special is the ability

of the planners to make it appear effortless for those who attend.

Holding a successful special event does not happen by accident.

While there are no fool-proof strategies, following certain basic

steps can help you make your event the best it can be.

1Create a planning committee. Since the dedication,

enthusiasm and abilities of the folks who work on the campaign con-

tribute significantly to its success, consider carefully who will

be involved and select the best people possible.

Flexibility, imagination, organization, and reliabil-

ity are some of the qualities to look for.

2Determine your 
objectives. What do you hope 

to achieve?  Hold a kick off for the Red

Ribbon Campaign. Make a statement

that "Real Life Is Drug Free."  Get

publicity. Involve the schools, com-

munity, businesses, local government,

civic associations and others.  Solicit

volunteers and donations. Keep your

objectives in mind throughout the plan-

ning process.

3Establish your budget.
No matter how small or large the campaign, it

will cost some money. Red Ribbons, prizes and items

for prizes are some of the items you may need to purchase or have donated. 

Are there individuals, businesses or organization that would be willing to donate

money or goods or manpower?

4Plan the activities and the program. In addition 

to deciding what your event will be, make sure there will be adequate space, 

manpower, and whatever else you need to handle the campaign, including 

decorations, audio visual equipment, restrooms, parking facilities, accessibility 

for people with physical disabilities.

5Plan publicity. How will you publicize the

campaign?  Issue press releases.  Send flyers home.  Invite the

press to attend.  Arrange for a photographer to capture

the activities in photos or on video.

6Create a timetable
and checklist. Set up a step-

by-step timetable listing absolutely

everything that needs to be done, when

and by whom. Make sure you have all

your arrangements in detail and in

writing. Confirm and reconfirm all

your arrangements as you get close to

the campaign.

7Start planning for
next year's event. Explore

new activities and improve the ones that

were successful this year.

Hosting Your Event & Getting Involved

HOW CAN YOU
GET INVOLVED?

More than 80 million people across the country are

expected to take part in Red Ribbon Week.  Participation

can range from simply wearing a red ribbon to becoming

involved in community activities. Groups that have been active

in the Red Ribbon Campaign are schools, churches, chambers

of commerce, local law enforcement agencies, hospitals,

libraries, recreation centers, businesses, government offi-

cials, the American Legion, the Elks Clubs, the Telephone

Pioneers, the Georgia Parent Teachers Association,

local Parent Teacher Associations, and

other civic organizations.

Below: ‘RADAR’ poses with his 
handler, DBHDD staffer Angela Monette

Left: Crowd scene from the Red
Ribbon kickoff celebration.

Below: Smiling Eagle
Thriller waves hello.
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Media Tips

Know the media in your area. Determine who writes the local

columns in the newspapers, which radio hosts discuss local issues, what 

parents and kids read, who has covered this issue before and which media

personalities have a personal connection to drug abuse. These are some of

the most important people for you to "pitch" with a phone call.

Arrange coverage for weekend events. If your event is on

a weekend, try pitching weekend staff to get them interested in providing 

coverage. Radio and TV media typically have different staff working on the

weekends. Get their names and phone numbers ahead of time. Be prepared

to call or fax them information early on Saturday morning, if necessary.

Always provide contact information at the top of all media

materials, including e-mail addresses and fax numbers. Preferably use the

name of the person making the phone calls. Provide a "day of" number so

that the contact person can be reached at the event via cell phone.

Provide food. Any reporter or producer will tell you themselves: If their

colleagues think they can get a meal or even a snack at your event, they're

much more likely to attend. Offer food, and let the media know it'll be there.

Invite a knowledgeable spokesperson to an event to discuss

youth drug abuse prevention. Provide him or her with a card that lists the

toll-free numbers where listeners/viewers/readers can get free prevention

information; the names of important sponsors; and the name, location, and

date of the event so this basic information gets included in his or her answers.

Follow through with phone calls before and after you send materials.

Don't give up. If the first person is not interested, try another contact at that

media outlet.  Different shows and departments do not usually coordinate.

Some news is more appropriate for one show or section than another.

SAMPLE PRESS RELEASE

Retype on your business or agency letterhead. Send to the local news-

papers, radio, and TV stations. Include a copy of the Red Ribbon Fact

Sheet, along with a list of the local groups who are participating.

For Immediate Release Contact: Your Organization
Date Your Name

Your Phone Number

(Name of City, County, Community, or Organization)

Participates in National Drug Awareness Campaign

(Your community; date)

The (name of coalition, organization, or group) will celebrate the
Georgia Red Ribbon Week, October 23-31, 2011. 

Red Ribbon Week is a week long drug awareness campaign that 
provides an opportunity to bring parents, schools, businesses, and 
others together to help create drug free communities.

Our communities will sponsor events to raise awareness and to 
show our commitment to reducing the demand for drugs. 
(BRIEFLY DESCRIBE YOUR LOCAL RED RIBBON ACTIVITIES)

The National Red Ribbon Campaign began as an effort to honor a
Federal Drug Enforcement Agent, Enrique “Kiki” Camarena, who was
killed in the line of duty. Agent Camarena was kidnapped and killed in
1985 while working undercover investigating drug traffickers. In honor
of his memory, friends and neighbors began to wear red satin badges. 
In 1988, the National Family Partnership organized the first Red 
Ribbon Campaign. 

Georgia has participated since 1987, and Governor Nathan Deal is 
the Honorary Chair. 

Sample Radio or Public Address Announcement
“October 23-31 is Georgia Red Ribbon Week. Join the celebration of drug-free living. Wear a Red

Ribbon as you pledge to live without alcohol, tobacco, and illegal drugs. For more information

about substance abuse, call (LOCAL NAME and NUMBER) or Helpline Georgia at 1-800-338-6745.

Sample Text for Stadium Boards or Business Marquees
Real Life is Drug Free: Celebrate Red Ribbon Week

October 23-31.

Celebrate Drug Free Living: Support Red Ribbon Week
October 23-31.

Time your contacts. Mail and call well in

advance and send a reminder with any updates by fax or

e-mail about 2 days before the event.  Use your letterhead

and follow the standard format for press releases and PSAs.

Think visually. Take lots of pictures and video

record your activities and events. A great article is 

always accompanied by expressive photos.  Also, 

visually appealing images are more likely to attract 

coverage by television stations.
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Against the Law

Did you know... 
it is unlAwFul to sell tobacco and alcohol 

to minors in the State of Georgia?

Please detach and pass along to your neighborhood merchants

O.C.G.A (3-3-23)

1 No person knowingly, directly or through another person, shall furnish, cause to be furnished, or permit any person in 

such person's employ to furnish any alcoholic beverage to any person under 21 years of age; 

2 No person under 21 years of age shall purchase, attempt to purchase, or knowingly possess any alcoholic beverage; 

3 No person under 21 years of age shall misrepresent such person's age in any manner whatever for the purpose 

of obtaining illegally any alcoholic beverage; 

O.C.G.A. (16-12-171)
It shall be unlawful for any person knowingly to:

1 Sell or barter, directly or indirectly, any cigarettes or tobacco related objects to a minor;

2 Purchase any cigarettes or tobacco related objects for any minor,

3 Advise, counsel, or compel any minor to smoke, inhale, chew, or use cigarettes or tobacco related objects.

For more information about staying in compliance with the Georgia laws, contact David Dyal,
The GA Department of Revenue, Alcohol and Tobacco Division at 404-417-4900; or 

Lisa Moery, Synar/Special Initiatives Coordinator lsmoery@dhr.ga.gov or call 404-657-7735. 

The Georgia Red Ribbon Campaign promotes a DRUG FREE Lifestyle!

“A Celebration of Talents” 
for Georgia’s

Red Ribbon Week
October 23-31

mailto:lisaMoery@dhr.ga.gov


Tear Off This Page... 
to spread the word on the other side.

Deliver this page to a retail store that sells alcohol and/or 
cigarettes and give it to the manager, owner or associate.

Photo Scrapbook

Above: Gov. Deal with DBHDD Commissioner Shelp, Division of Addictive Diseases Executive Director Cassandra Price, 
Assistant Executive Director Travis Fretwell along with Red Ribbon Committee Members and DBHDD staff.

Left: Travis Fretwell
announcing a moment of
silence for DEA Special
Agent KiKi Camarena and
other fallen drug enforce-
ment heroes

Above: Gov. Deal speaking with 
Red Ribbon finalists and those gathered 

for the celebration about the
importance of Substance

Abuse Prevention in Georgia.

Left: Gov. Deal  shown
presenting the 2012
Red Ribbon
Proclamation 
to Commissioner
Frank Shelp.



Above: Gov. Deal with Jennifer Errion of the DeKalb County school system, 
along with students and faculty from DeKalb County.

Above: Gov. Deal with Club Extreme participants from The Council on Alcohol and Drugs
Middle After-School Prevention Programming, Rabun County youth and leader.

Right: Executive Director
Cassandra Price addressing the

Red Ribbon Award winners.

Right: Assistant Executive
Director Travis Fretwell

praising the Red Ribbon
awards finalists for their

significant contributions to
the Red Ribbon Campaign.

Left: U.S. Drug Enforcement
Administration Special Agent
Theodore Golden talks with the
crowd about the history and
purpose of the Red Ribbon
Campaign.

Right: Prevention manag-
er and Red Ribbon Emcee

Christopher Wood shown
introducing a special slide
show presentation that he

developed for this occasion.

Real Life is Drug Free

Photo Scrapbook
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Suggested Activities

lower Elementary School
• Distribute red ribbon bracelets and ribbons to students and staff; have 

students recite the drug free pledge.

• Decorate the inside and outside of school building with Red Ribbon banners

• Have a door decorating contest amongst the classrooms where all doors have

a drug free message; award the winning classroom with a pizza party.

• Glascock County Board of Education had students in Pre-K-4th grade 

participate in a coloring contest, and the winner of each grade won a prize.

• Lincoln County Board of Commissioners held a “Hugs Not Drugs” campaign

where the students were asked to bring their favorite stuffed animal to school.

• Have a balloon release to kickoff the week; use red balloons.

upper Elementary School
• Plant tulips with kids; planting flower bulbs has always been a symbol of hope.

• Distribute red lollipops with “no to drugs” symbol on it to all students 

during lunch. 

• Display Red Ribbon messages on both the Marquis (at the front of the

school) and the electronic board in the cafeteria.

• City of Harlem in Columbia County had students color paper bags from 

grocery stores with Red Ribbon campaign slogans and returned them to the

stores for them to put groceries in.

• City of Harlem also had students create newspaper, radio, and television ads

with a “Don’t Do Drugs” message, which was judged by media professionals. 

• Glascock County Board of Education encouraged students and teachers to bring

a canned good to school. All food was distributed to less fortunate families.

Middle School
• “Rock for Red Ribbon” gives youth an opportunity to recognize it’s cool to

party without alcohol, tobacco, or other drugs.

• Conduct a Red Ribbon Run/Walk for kids where they have to complete a 

specific amount of miles during the month of October. Have them complete a

certain amount towards the total mileage every day. Make it an attainable

goal where they can feel a sense of accomplishment. At the end of the race

give each child a ribbon. Ask local businesses to sponsor prizes (gift cards, 

t-shirts, games, etc.) 

• Get on the October agenda of your local school board, city council, or county

commissioner meeting and allow your students to make a 5 minute presen-

tation about why they choose to live drug free.

• Glascock County Board of Education had students and teachers write a 

positive statement on a red chain link about how they will say no to drugs;

the chain links were linked together to form a red Drug Free chain that was

displayed in the hallways around the school. 

• “Sock it to Drugs” by having students wear their wildest, craziest socks to school.

High School 
• Drama students can write, produce, and perform a play or musical that pro-

motes drug free lifestyles; perform the play/musical at various community

events during the entire month of October (or once a month for a year); 

perform for lower elementary and middle school students, youth groups at

local churches; boys and girls clubs, girls inc. girls and boy scouts. Can also

use event as a fundraiser and donate the proceeds to a local school.

• Cheerleaders can create a cheer with a drug free message that can be 

performed during a pep rally or half time show during a sporting event 

(basketball or football).

• Conduct a media contest where students can create a video, Public Service

Announcement, rap, song, poem, etc. that delivers a drug free message. Get

local businesses to donate prizes for winners. Partner with local radio and/or

TV station to get it aired. It could also be broadcast through the school. 

• In conjunction with SGA, students in Dawson County 4-H Program in

Dawsonville, GA built a brick wall stating “We’re Building a Drug

Free School”; high school students signed a brick as a pledge to stay drug

free, and in return they received red Mardi Gras beads to wear for the week.

High school students also traveled to local elementary and middle schools to

hand out candies with anti-drug slogans.

• Teens Against Substance Abuse (TASA) in Dawson County held a small festi-

val; the girls prepared candies with anti-drug slogans to hand out, and print-

ed out Red Ribbon Week dates and information with red ribbons attached for

the older children and adults. They also handed out local resources (hot-

lines, counseling, rehab, etc.) information for alcohol, drugs, and tobacco

addiction. They also distributed warning signs information sheets to parents.

• Have your entire town go red (i.e. have all the car dealerships park all of their

red cars up front for a week; have stores dress their windows in red, etc.)

• Parkview High School’s Students Against Violence Everywhere/

Students Against Destructive Decisions in Lilburn, GA got pledges

from the student body and handed out little mementos (i.e. tattoos, comic

Left: Students 
displaying Red 
Ribbon artwork as
they parade around
Centennial Park.



• Volunteer to speak at a school during Red Ribbon Month; read to a 

classroom; deliver a drug free message.

• Resident Advisors can utilize billboards to display drug free messages

• Display pamphlets and fact sheets about Alcohol, Tobacco, and Other Drugs

in the lobby and common areas. 

• Sponsor underage drinking events to target peers, especially regarding 

alcohol poisoning.

• Conduct forums or summits to address underage drinking.

• Distribute drug use surveys to students on campus. 

Community
• Conduct a Town Hall meeting or Community Forum about any drug related

issue, including Underage Drinking, Methamphetamines, the dangers of

second hand smoke, etc. Invite youth to play an active role in the process,

include them in the panel discussion, allow them to serve on the planning

committee, etc.

• Create flyers promoting drug free lifestyles and distribute throughout the 

community at various events (i.e. school board meetings, city council 

meetings, festivals, football games, basketball games, etc.)

• Invite everyone to wear red for the day.

• Display Red Ribbon Week or Drug Free Slogans on Marquis in public setting

(i.e. schools, businesses, shopping plazas, etc.)

• Display Red Ribbon banners on outside of buildings

• Help plan and participate in Red Ribbon Activities

• Start a task force or coalition in your community that will focus on the preven-

tion of alcohol, tobacco, and other drug use. For more information on how to

form a drug free community coalition email: lmpatrick@dhr.state.ga.us.

• Contact a Drug Free Community Coalition in your area (refer to Drug Free

Community Coalition list on page 19).

Faith-Based Institutions
• Distribute Red Ribbons at services

• Display Drug Free Messages on church marquis and billboards 

• Conduct a health fair on site at your church and include promotion of

healthy lifestyles by disseminating information about alcohol, tobacco and

other drugs.

• Invite a Prevention Specialist to come to your church and make a presenta-

tion to your youth groups.   

• Partner with a local school or another community group to promote Red

Ribbon activities. 

• Include a Red Ribbon Week insert in your church bulletin.

• Share a fact about drug awareness during church announcements.

Suggested Activities
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books, pencils, etc.) to those who signed up. They tracked the number of

pledges on a thermometer. 

• Daily update (school announcements): have a different message each day; PTSA

arranged to have celebrity figure, Principal, well-known athlete, Mayor, favorite

teacher to give a brief service announcement each day. The message is pre-taped. 

• Gwinnett County brought youth together by having a basketball tournament

(for boys and girls) at a local school; representatives from Gwinnett County’s

Sheriff’s Dept. and Firefighters came to share information with the students;

they also had a band to play for entertainment. Winners received cash prizes,

and each team was charged a fee to participate. During the tournament they

had different stations set up for students to learn about the affects of drinking

and driving. Refreshments were provided to all participants. 

Colleges/universities
• Mocktails (An activity that replaces Cocktails and promotes all the great

drinks you can have that don’t contain alcohol. A great activity to do before a

dance or a party because it promotes smart decisions) 

• Sororities and Fraternities can mentor students during Red Ribbon month by

sponsoring tours of the campus and demonstrate positive alternatives to

drinking; commit to mentor an at risk youth for one year.

• Conduct basketball, baseball, or tennis tournaments in support of drug free

lifestyles; distribute red ribbons as people enter the facility; use half time

shows to present a drug free message through a skit, step show, or any 

creative, fun activity.

• Use a sporting event as a fundraiser and donate all or a portion of the 

proceeds to a school in need so they can utilize the money to purchase 

Red Ribbon materials for their students.  

Atlanta Falcons cheerleaders on stage at the Red Ribbon Week Kick-off.



Businesses & Corporations
• Sponsor a scholarship for a drug free youth; conduct an essay contest to

determine a winner. Scholarship could pay for one year tuition, one semester

tuition, books, etc.

• Become a certified drug free workplace by contacting your local chamber of

commerce, or visit www.livedrugfree.org for more information. 

• Encourage your employees to volunteer at a local school during Red Ribbon

Week or any time during the month of October to participate in the activities.

• Invite students to your place of business to show them their career options if

they make healthy choices and decide to live a drug free lifestyle.

• Use Red Ribbon Week as an opportunity to start mentoring a child who may

be at risk for drug activity. Make a difference in their life.

• Sponsor one classroom or an entire school by purchasing Red Ribbon

Materials for them; purchase red ribbons for them to distribute to students. 

• Sponsor a school who wants to implement a substance abuse prevention cur-

riculum by purchasing the curriculum and/or paying the costs to have the

staff trained to facilitate a specific curriculum. 

• Initiate drug education programs for employees.    

Government
• Issue a proclamation declaring the last week on October “Red Ribbon Week”

in your community.

• Plan a parade down the main street of your town, in front of the county

courthouse, or anywhere else that community members get involved.

• Invite an elementary school to bring students to the monthly city council or

county commission meeting to make a presentation about Red Ribbon.

• Promote Red Ribbon Week and activities on your government access channel

or website.

Parents
• Talk to your kids about the dangers of alcohol, tobacco, and other drugs; allow

them to have honest dialogue with you and don’t penalize them for honesty.

• Participate in Red Ribbon activities at your child’s school.

• Celebrate your child for being informed about the dangers of drugs and for

making the choice to live a drug free lifestyle. Set aside a day of celebration to

show your child how proud you are of them (bake a cake, make their favorite

dinner, buy them a gift, etc.) 

• Visit www.family.samhsa.gov for tips for talking with children about sub-

stance use, helpful hints about setting rules, and fun activities.

fall spring summer
Red Ribbon All Year  . . .    Suggestions for when to implement prevention activities

winter
Before Homecoming
Dance

Before Big 
Football Games

October – Red
Ribbon Month

November – Alcohol
Education Month

March – Parenting is
Prevention Month

April – Alcohol
Awareness Month

Before Prom and
Spring Break

Cinco De Mayo

Before Senior Class Trips

May 31st – World 
No Tobacco Day

Before Graduation/
Grad Night

Summer Parties

Summer School 

December – Drunk 
& Drugged Driving
Prevention Month

Hands Off Holidays

Before Winter 
Formal Dance

Before Winter Break

Real Life is Drug Free
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Suggested Activities

Left: DBHDD Suicide
Prevention Program
workers Adam Lesser and
Rikki Clark

http://www.sambsa.gov
http://www.livedrugfree.org
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2010 Red Ribbon Awardees

Overall Winner and Prevention
Ambassador – Perpetual Trophy
Recipient
The Council on Alcohol & Drugs
Middle After-School Prevention
Programming (MAPP); Prevention
Programming for Latino Youth
(PPLY); and the Cobb and Douglas
Alcohol Policy Partnership (CDAPP) 

Category 1: Elementary School
McNair Discovery Learning Academy 

Category 2: Middle School
Lithonia Middle School
Cedar Grove Middle School (Honorable Mention)

Category 3: High School
McNair High School 

Category 4: Non-School
The Council on Alcohol & Drugs Middle After-School
Prevention Programming (MAPP); Prevention
Programming for Latino Youth (PPLY); Cobb and
Douglas Alcohol Policy Partnership (CDAPP)
The Bulloch Alcohol & Drug Council (Honorable Mention)

Clinic for Education, Treatment & Prevention of Addiction

(CETPA) (Honorable Mention)

2010 Georgia Red Ribbon Contest winners
Recognize the following schools for outstanding promotion of drug free activities during Red Ribbon Week 2010

Above: Travis Fretwell and Commissioner Shelp shown with elementary
school award winners from McNair Discovery Learning Academy.

Above: Commissioner Shelp presents Honorable 
Mention plaque to Cedar Grove Middle School.

Above: Overall Winner and Prevention Ambassador - Perpetual Trophy Recipient
The Council on Alcohol & Drugs Middle After-School Prevention Programming Prevention 

Programming for Latino Youth; and the Cobb and Douglas Alcohol Policy Partnership 

Below: Lithonia Middle School students and staff accept Middle
School award from Commissioner Shelp and Travis Fretwell
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2011 Red Ribbon Award Competition

Governor Sonny Perdue and the Department of Behavioral Health and
Developmental Disabilities, Office of Prevention Services and Programs, 
along with the Georgia Red Ribbon Committee would like to recognize 

groups and communities who have done an exemplary job in promoting
and educating others about drug awareness, drug free living, 

and healthy lifestyle choices during the Georgia Red Ribbon Campaign

Eligibility & Criteria
The awards will be divided into four categories per region. Go to 

http://dbhdd.georgia.gov to view the regional maps. Click on 'About MHDDAD', 

then click on 'Regional Offices' to view the regional maps.In each of DHR’s five

regions, a winner will be selected from each of the following categories:

Category 1: Elementary/Middle School

Category 2: High School

Category 3: Higher Education (including Colleges, Universities, 

Technical Schools, etc.)

Category 4: Non School (including businesses, community organizations,

medical facilities, faith-based organizations, etc.)

There will be a total of 4 winners from each DHR Prevention region, from which 

a Grand Prize winner will be selected. Each winner will receive an award. The

Grand Prize winner will also receive a trophy, which they will keep for one year.

The following year the trophy will be transferred to the new winner.   

Representatives of all finalists will be invited to Atlanta for a Red Ribbon

Recognition Luncheon to acknowledge statewide exemplary efforts. The awards

program is open to any group/organization who has participated in the Georgia

Red Ribbon Campaign. The activities and plans for which nominations are

solicited in this award cycle must have been initiated in the current year.  

Rules
• Newspaper clippings, handouts, posters, photos, scrapbooks and the like help to

tell your story, and are encouraged.

• Caution: emails with photos may not go through our server so please send a

CD-Rom, Travel Drive or DVD with your photos, JPG format preferred. These

can be returned upon your request.

• All submissions should be typed, double-spaced with a 12-point font (Times

New Roman or Arial).

• No more than five to eight typed, double-spaced pages.  More pages or hand-

written applications will decrease your score.

• There is no entry fee.

• All submissions must be mailed to DBHDD offices at the address listed on the

next page. Faxed or emailed submissions will not be accepted.

Judging
Judging is conducted by individuals who are part of the Governor’s Red 

Ribbon Campaign Planning Committee.Entries will be judged based on the 

following criteria:

• Activities are focused on the prevention of Alcohol, Tobacco, & Other Drug Use.

• Level of collaboration with multiple community sectors

• Demonstration of how Red Ribbon activities  are incorporated into ongoing

prevention strategies

• Comprehensiveness of involvement

• Adherence to contest rules

Certificates
It is no longer necessary to submit an application to receive a certificate. Any

group/organization that would like to obtain a certificate for their participation in

the Georgia Red Ribbon Campaign can download the certificate from the preven-

tion website at http://dbhdd.georgia.gov/prevention. Two versions of the certificate

are available: one for schools and community organizations, and another to be

presented to business sponsors.

Commissioner Shelp and Travis Fretwell presenting award to McNair High School.

Left: Joyce Stubbs, director of the Bulloch County Alcohol & Drug Council, accepts the
Honorable Mention plaque from Travis Fretwell and Commissioner Frank Shelp.

http://dbhdd.georgia.gov/prevention
http://dbhdd.georgia.gov 
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Make it Count!

Georgia Red Ribbon Award Application
Applications must be received by 5:00 PM, December 1, 2011

•  Answer questions as specifically and in as few words as possible.  
•  Attach extra pages as needed. No more than five to eight pages total, typed and double-spaced.

•  Use Arial or Times New Roman font 12. 

Name (Individual/Group):

Contact Person:

Mailing Address: City:                                      State:       Zip:

Region (1,2,3,4,5,6 –see map on page 6): 

Phone Number (include area code);                           Fax:                                

Email:

PARTNERING ORGANIZATIONS (check all that apply)

Business/Corporation     Civic Organization     School     College or University     Faith-based organization

Coalition     Government Agency     City    County    State     Federal     Other

Applications must be received by December 1, 2011 at:

Georgia Department of Behavioral Health & Developmental Disabilities
Division of Addictive Diseases

Office of Prevention Services & Programs
Lisa Moery – Red Ribbon Coordinator

2 Peachtree Street, Suite 22-483, Atlanta, GA 30303

ANSWER THE FOLLOWING QUESTIONS ON A SEPARATE SHEET OF PAPER
1. What were your Goals & Objectives for Red Ribbon activities?

2. Describe your activities and the number of people who attended.

3. Describe the impact your activities had on the community or intended target audience.

4. How many community members or students were directly impacted by your activities?

5. Describe the role of each community sector that participated in your activities. (Be specific)

6. How did the collaboration with other community groups/organizations benefit the community?

7. How does your Red Ribbon Campaign support healthy, drug-free lifestyles?

8. How will your Red Ribbon Campaign be a part of your ongoing community prevention planning and/or activities?  

Describe your year-round prevention, Red Ribbon related activities.

Want your organization or school to be pictured in next year’s Red Ribbon Planning & Resource Guide?
Email us electronic photos (preferably JPG) with descriptions of the activities.
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State Agency
Georgia Department of Behavioral Health 
and Developmental Disabilities
Frank E. Shelp, MD, MPH Commissioner 404-463-0097

Division of Addictive Diseases
Cassandra Price, MBA, Director
Division of Addictive Diseases 404-657-2331

Prevention
Travis Fretwell, MAC, NCAC II                                         404-657-2315
Christopher Wood
Prevention Manager 404-657-2176
Lisa S. Moery, Special Projects Administrator 404-657-2165
http://dbhdd.georgia.gov/prevention

Regional Prevention Specialists
Region 1 (NW) Becky Croft
Region 2 (East Central) Kristie Burchett
Region 3 (Metro) Kimberly FLuellen
Region 4 TBD
Region 5 (SE) Deanne Bergen
Region 6 (SW) Tamika Jonas

Regional Alcohol and Drug Awareness
Resource (RADAR) network Centers
The RADAR Network Centers gather and exchange information responding to both
the immediate and long-term substance abuse prevention needs of their communi-
ties. The RADAR Network Centers maintain a wealth of information, materials, and
resources for youth, parents, schools, churches, and other community members

Houston Drug Action Council (HODAC, Inc.)
2762 Watson Blvd., Warner Robins, GA 31093
Voice: 478-953-5675   Toll Free: 800-767-8152   Fax: 912-764-3252
Email: bcallaway@hoac.org

McDuffie County Partners for Success
1121 White Oak Rd., Thomson, GA 30824
Voice: 706-595-3112   Fax: 706-595-3113 
Email: sheltonnancy90.@yahoo.com

River Edge Prevention 
Resource Center
653 Second Street, Suite 204, 
Macon, GA 31201
Voice: 478-751-4506   Fax: 478-752-1242 
Email: pstallworth@river-edge.org

Southeast Prevention Services
Pineland CSB
5 West Altman Street, Statesboro, GA 30459
Voice: 912-764-6906 Toll Free: 800-554-3252
Fax: 912-764-3352
Email: cmallard75@hotmail.com

Inner City Advancement 
Network Resource Center-MSM
600 South Madison St, Albany, GA 31701
Voice: 229-435-3355 
Toll Free: 800-955-3940  Fax: 229-435-4899
Email: reecy@surfsouth.com

The Council on Alcohol & Drugs
233 Peachtree St. NE, 
Suite 2000 Atlanta, GA 30303
Voice: 404-223-2484  Fax: 404-223-2481 
Email: lmulherin@livedrugfree.org

Camp Fire Boys & Girls, Inc.
100 Edgewood Ave. Suite 528, 
Atlanta, GA 30303-3030
Voice: 404-527-7125  Fax: 404-527-7139 
Email: info@campfirega.org

Drug Free Community Coalitions
DFCC are created to reduce substance abuse among youth, and over time among
adults, by addressing the factors in a community that increase the risk of substance
abuse and promoting the factors that minimize the risk of substance abuse.

Bryan County Drug Free Coalition
William Collins
116 Lanier Street
Pembroke, GA 31321
Voice: 912-653-5258   
bcdfc@bryancounty.org

Bulloch County Alcohol 
and Drug Council
Joyce Stubbs
419 Fair Rd, Statesboro, GA 30458
Voice: 912-764-6405   Fax: 912-489-1173
Email: badc@nctv.com

For additional information, please visit http://dbhdd.georgia.gov/prevention

Key Resources

Left: ‘RADAR’ and
‘Thrash’ congratulate
the winner of 
a basketball.

http://dbhdd.georgia.gov/prevention
http://dbhdd.georgia.gov/prevention
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Key Resources (cont.)

Gwinnett Coalition for Health & Human Services
750 South Perry Street Suite 312, Lawrenceville, GA 30045 
Voice: 770-995-3339   Fax: 770-995-1832
Email: info@gwinnettcoalition.org

Learn to Grow/The H.E.A.R.T. Coalition, Inc.
Vincent Vandiegriff
859 Cascade Ave
Atlanta, GA 30311
Voice: 404-755-8788   Fax: 404-753-3779
Email: griff@bellsouth.net

Troup County Prevention Coalition
Jack Eatman
1220 Hogansville Rd
Lagrange, GA 30241-6600
Voice: 706-298-7230   
Email: TFCA_GA@yahoo.com

Cook County Commission for Children and Youth
Zoe Taylor
303 South College Street, P.O. Box 92, Sparks, GA 31647
Voice : 229-549-7976   Fax: 229-549-8780
Email: cookccy@planttel.net

Dodge County Board of Education
350 Pearl Bates Ave
Eastman, GA 31023
Voice: 478-374-6039

Drug Free Coalition of Hall County
711 Green Street
Gainesville, GA 30501
Voice: 770-534-1080 x277   Fax: 770-533-4015
Email: jpbanks@faceitpeople.org

Forsyth Youth Enrichment Coalition/
Georgia Martial Arts Foundation
Jessica Regas
Voice: 770-312-0963   Fax: 770-205-4357
Email: jregas@bellsouth.net

Above: Signing the Red Ribbon Drug-free pledge

Above: Rabun County Youth performing their skit  
If you Don’t Start, You Don’t Have to Stop!!!

Above: CETPA’s Soy Unica Soy Latina girls dance Raza de mil Colores.

Above: Red Ribbon award finalists relaxing in 
Great Hall at Fernbank Science Center.



Ordering Red Ribbon Regalia
If you need to order Red Ribbon materials, the following are a list 

of resources. to DBHDD Office of Prevention Services and Programs 

is not endorsing any of these vendors; they are only being listed as 

potential resources.

Great Events Publishing – www.GreatEventsPublishing.com,
Call Toll Free @ 1-888-433-8368. 

Positive Promotions – www.positivepromotions.com; 
Call Toll Free @ 1-800-635-2666. 

Nimco, Inc. – www.drugpreventionresources.com or 
www.thecharacterrevolution.com. Call Toll Free @ 1-800-962-6662.

Red Ribbon Works – www.redribbonworks.org;
Call Toll Free @ 1-800-732-4099. 

Real Life is Drug Free
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Red Ribbon Regalia

Above: Redan Middle School’s Pep
Band perform We Are Winners

Above: Crowd scene from the kick-off.

Right: Georgia Meth
Project workers

Above: McNair High School Marching 
band leading the parade.

Above: (left to right) Kristie Swink, Red Ribbon committee member
and DBHDD communications outreach specialist; RADAR, Lisa Moery,
Red Ribbon project coordinator, and Amanda Lyriq of The Center for
Pan Asian Community Services’ (CPACS) Woodgate After-school pro-
gram for elementary students.  CPACs won the 2010 Red Ribbon

Facebook PSA contest. Their reward was 50 tickets to the World of Coke.

http://www.redribbonworks.org
http://www.thecharacterrevolution.com
http://www.drugpreventionresources.com
 www.positivepromotions.com
http://GreatEventsPublishing.com


Georgia Department of Behavioral Health
& Developmental Disabilities,
Division of Addictive Diseases
Office of Prevention Services and Programs
Two Peachtree Street, NW
Suite 22.483
Atlanta, Georgia 30303-3142

Have a successful campaign and remember....

REAL LIFE IS
DRUG FREE!!!!!

Many thanks to the Governor’s Red Ribbon Campaign Committee

Dwayne Boyd
Premier Actors Network

Benjamin Haynes
Centers for Disease Control & Prevention

Mahuli Jakubek
GUIDE, Inc.

Afiya King
The Council on Alcohol and Drugs

Jil Swift
GUIDE, Inc.

Kristie Swink
DBHDD Office of Communications

Marilyn Watson
Department of Education

Michelle Zelaya, 2009 Red Ribbon Prevention Ambassador
Clinic for the Education, Treatment and Prevention of Addictions

Right: Radar with a fan.

  

 

 
 
 
 
 
 

 
 
 
 
 
 

 
 
 
 
 
 

 
 
 
 
 
 
 

 
 
 
 
 
 
 

 

 
 

Governor’s 
Red Ribbon Campaign 

Kickoff 
                                             

Date:    Thursday, October 20, 2011 
Time:   10:00 AM 
Where: Centennial Olympic Park 
 
A colorful Red Ribbon parade led by elementary schools from around 
the state will begin at 10:00 am at Centennial Park's Southern Co. 
Amphitheater, across the street from the CNN Center and the Georgia 
World Congress Center MARTA station in downtown Atlanta. 
  
The kick-off features an opportunity for elementary, middle and high 
school students, as well as Georgia colleges and community-based 
organizations to showcase their talents with the objective of bringing 
awareness to fun, safe activities that are positive alternatives to 
substance use and abuse.  
  
Join in the fun and festivity as we observe the official start of the 
Governor’s Red Ribbon Campaign in Georgia. Youth will showcase 
artistic talents in dance, singing, poetry reading, stepping, and visual 
arts actually demonstrating that real life is drug free. 
 

To participate or for more information, please visit: 
http://dbhdd.georgia.gov/prevention 
http://www.facebook.com/GeorgiaRedRibbon   or contact 
lsmoery@dbhdd.ga.gov. 
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